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Xu Ningning, Executive President of CABC, Speech in Xianghe
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April 29th, 2014 Xianghe Furniture Industry International Promotion was held in
Xianghe in China. Xu Ningning, Executive president of CABC (China-ASEAN
Business Council), was invited to the meeting. Xu suggested that the Chinese
furniture enterprises should seize business of CAFTA (China-ASEAN Free Trade
Area).
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ASEAN comprises ten member states: Brunei, Kampuchea, Indonesia, Laos,
Malaysia, Burma, Philippines, Singapore, Thailand, and Vietham. November 2002,
China and ASEAN signed the "China-ASEAN Framework Agreement on
Comprehensive Economic Cooperation" to start the process of free trade area
construction. January 1st, 2010, China - ASEAN Free Trade Area, the world's largest
free trade area in developing countries was built. China average tariff on ASEAN was
0.1%, while the average tariff rate of China foreign trade was 9.8%.6 members of
ASEAN (Singapore, Malaysia, Thailand, Indonesia, the Philippines and Brunei) on
China average tariff fell to 0.6%,4 members of ASEAN (Vietham, Laos, Cambodia,
Myanmar) on China average tariff fell to 5.6%. Between China and ASEAN, more than
90% of the products, nearly 7,000 kinds of goods to achieve a zero tariff. CAFTA
brings many new opportunities for cooperation of the furniture industry of China and
ASEAN countries.
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CAFTA brings more opportunities, greater market and better conditions for
resource allocation for China and ASEAN countries. 2013, China - ASEAN trade
volume reached 443.61 billion U.S. dollars, by an increase of 10.9% over the previous
year. In China top 3 trading partners, ASEAN grows fastest in trade (In 2013, the
growth rate of trade between China and the EU is 2.1%, the growth rate of trade
between China and the U.S. trade is 7.5%).
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First quarter, 2014, Wood and wood products between China and ASEAN
countries (except Brunei, Laos, and Cambodia) imports and exports amounted to
$ 1.4 billion, by an increase of 46%, of which: Imports grew by 50%, exports grew by
32%. View from the countries, China imported large from Burma, Vietnam, Thailand,
Indonesia, value of which were $ 310 million (grew by 96%), $ 290 million (grew by
95%), $ 240 million (grew by 4% ), $ 230 million (grew by 48%). China exported more
to Burma, Malaysia and the Philippines grew by 159%, 76%, 62%. View from the
commodity categories, China imported wood and wood products from ASEAN
countries by an increase of 50%, imported cork and articles of cork by an increase of
69%, Chinese exports to ASEAN countries grew rapidly is plaiting materials,
wickerwork, by an increase of 103%.
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First quarter of 2014, China furniture exports to ASEAN countries (except Brunei,
Laos, and Cambodia) is 21.78 billion U.S. dollars, by an increase of 31%. From the
country, the China furniture import from Vietnam, Indonesia, Thailand is the largest,
which were $ 480 million (grew 54%), $ 170 million (grew 2%), and $ 110 million (grew
38%). China to Malaysia, Singapore, Indonesia, the largest exports was $ 6.73 billion,
$ 4.09 billion, $ 3.13 billion. The faster growth of exports to Philippines, Myanmar,
Vietnam, were 576%, 216%, 86%.

AR R T [ A AN AR Se T 1), H BTRUT IEFEF TG TH R E B X, B AH LT
TR, HaiE T 2020 ik E] 1 HACRTTHIR 5 HARAT 2013 4222 2020 G A %
5% 1500 123 o Hbx. B HARTURH R

ASEAN is a priority of China's diplomacy with neighboring countries, the two
sides are to build a better FTA(Free Trade Area) to further open their markets, and
identified in 2020 reached $ 1 trillion of trade objectives and 2013-2020 new two-way
investment $ 150 billion the investment objective. New targets herald opportunities.
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Chinese furniture enterprises should seize the opportunities the FTA, using FTA
preferential conditions to develop the ASEAN market; at the same time, China can
also signed free trade agreements with other countries through ASEAN, then
develop broader international markets.
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Industrial cooperation between China and ASEAN is important initiative to build
an upgraded version of the FTA. The two sides should promote cooperation in the
furniture industry; the two sides should strengthen industry associations. Industry
associations are flexible and easy to carry out docking, providing guidance and
support for business cooperation between the two sides, exploring the way and laying
the foundation for the industrial cooperation between the two governments.
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Chinese furniture enterprises should increase brand awareness in the ASEAN
countries, promoting ASEAN business and consumer understanding of Chinese
brand products, promoting the rapid growth of bilateral trade. 2013, CABC started a
two-way well-known brand products recommended activities aimed at boosting the
parties to achieve $ 1 trillion in 2020 to trade goals, and won the appreciation of the
parties concerned, including the ASEAN Secretariat. 2014, CABC will further promote
the activities of the parties to carry out this brand cooperation, Chinese furniture
enterprises are welcome.
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China furniture enterprises should take advantage of ASEAN China ambassador
hall channels and the ASEAN countries in developing trade, investment cooperation,
and invite the Commercial Counselor to introduce national needs, advice and
Recommended business relationships. CABC will assist with this channel.



